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The name “QR code” isn’t familiar to most
people

Have you heard of “QR Codes?”

Base: All Respondents Q19: Have you ever heard of a Quick Response code or QR code?
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But people know QR Codes when they see
them

Have you seen one?

Base: All Respondents Q20: The following image is a Quick Response or QR code. Have
3 you previously seen this image?
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Half of Smartphone owners have scanned a

Have scanned QR Code
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4 Base: Respondents with smartphones Q22: Have you ever scanned a QR code (i.e. Quick Response Code)? ﬁ
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For nearly a fifth of those who scan,
QR Codes were part of the purchase process

What did you do with the information? (% selected)

aaronns. | 5
| shared the information with someone _ 21%
| made a purchase - 18%
Other - 7%

Base: Those who have scanned a QR code Q26: What did you do with the information you received after you
[
5 scanned the QR code (i.e. Quick Response Code)? (% selected) consume rp U |Se




“I love the QR as it makes
shopping fun. | am dying to
try one in front of my
daughter to show her |
learned something on my
phone she did not have to
teach me.”
Male, 65 to 69



Most find QR codes easy to scan

Ease of scanning QR code
W Difficult

m Mixed

MW Easy

Q
7 Base: Those who have scanned a QR code Q23: How easy was it to scan the QR code (i.e. Quick Response Code)? @O consu meer |Se






People have mixed feelings on
the usefulness of info from QR codes

Usefulness of information from QR Code

W Not Useful

m Mixed

m Useful

Base: Those who have scanned a QR code Q24: How useful did you find the informatio
9  you received after scanning the QR code (i.e. Quick Response Code)?

Did you
Know:
Men found
QR codes
more useful
than women.
(44% of men
vs. 36 % of
women).
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Magazines and newspapers are
top sources for those who’ve scanned a code

QR Code source

g

Apackase | 159
aversic. | 139
A direct mailing _ 11%
A billboard or sign _ 11%
An email - 4%

Other 7%

10 Base: Those who have scanned a QR code Q25: What was the source of the QR code (i.e. Quick Response Code)? e CONsuUM erp U |Se
In other words, where was the QR code you scanned?




Curiosity and information gathering
are top reasons to scan

Reasons for scanning QR Code (% selected)

To get more information (i.e. about the _ 41%
company, product, deal, event, etc.) 0
To take advantage of a discount or
o 15
coupon or free gift
To gain access to exclusive content - 16%

To buy something . 6%

Other F 3%

Base: Those who have scanned a QR code Q27: Why did you scan the QR code (i.e. Quick Response Code)?
(% selected)

@ consumerpulse




“I've used it once and haven't
been in a situation where |
have felt the need to use it

again. | don't think | will ever

NEED it, but it makes getting

information more
convenient.”
Female, 30 to 34




Discounts and gifts pique interest in QR
codes even among those who’ve never scanned

Strong interest in using a smartphone to scan
To gain access to (?;Z?;Jnts/coupons/free — 43%
o o o
To gain access to exclusive content _ 25%
To make a purchase or buy something __ 23%
To get more information about an event __ 22%
T .

Base: All Respondents Q29: [%8-10 HIGHLY INTERESTED] How interested are you in using a smartphone to
13 scana QR code to get the following?
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Methodology

15

Independent Research: Conducted through the
CMB Consumer Pulse

Data collected from 1,228 consumers, age 18+
in the United States through panel company,
Research Now

Data was collected through a 15 minute online
qguestionnaire in October, 2011

As part of this research, iModerate Research
Technologies conducted 22 conversations to
elaborate on and provide additional context on
QR Codes. Respondents, were men and women
age 18+.
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Download the latest reports from CMB’s
Consumer Pulse Program

Cloud Computing Trends
and Needs: How Cloud
adoption Is unfolding and
what IT Departments
need a3 a result

oy

10 Quick Facts You Should

IModerate’

Research Technologies

@. consumerpulse



Consumer Pulse Team

Jeff McKenna

Senior Consultant

Email: jmckenna@cmbinfo.com

Jennifer Sage

Senior Associate Researcher
Email: jsage@cmbinfo.com

179 South Street, Boston, MA 02111 e 617-350-8922 phone e

Follow us on Twitter:
@cmbinfo
Read our blog at:
blog.cmbinfo.com or
Check us out on

Facebook

617-451-5272 fax www.chadwickmartinbailey.com



mailto:jmckenna@cmbinfo.com
mailto:jsage@cmbinfo.com

